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THAILAND = AGRICULTURAL CUNTRY ‘ .;;
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AGRICULTURAL COMMUNITIES

A Abundant VALUABLE RESOURCES

I Natural
A Mountains
A Forrest
A Rivers
A Waterfall
A Flora & fauna
I Cultural
A Occupation
A Traditions
A Food
A Art & crafts

A SUPPLEMENTARY | NCOMES vVvi a
touri sm devel opment 0
i Tourism as Oeconomic driver
I Enhance societal wellbeing, without disruption
I Preserve ecological balance




IT IS NOT EASY TO MANAGE
THE DEVELOPMENT OF TOURISM
IN RURAL THAI COMMUNITIES
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DEVELOPMENT g'l 5,' " . DISRUPTION
AEnhance knowledge levels ¢‘ .,( Alnvestors take advantages and
. AAbilities to manage and plan | / ’Z'ir exploit the local resources
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PROMOTION TOURISM IN RURAL COMMUNITIES

Wi THOUT PROPER PREPARAT
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